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Research focus in VistaMilk
Contributing to research under the IMPACT Platform to address consumer
acceptance of modifications in dairy systems to enhance sustainability and
health outcomes. Consumer and market research, product acceptance,
consumer understanding and sensemaking.

Research outcomes
Building on his research to date, Sean is currently involved in a number of
projects funded under VistaMilk2 Research Ireland Centre, Teagasc, the
Royal Irish Academy and others exploring sustainability transitions across
the Irish food system. Sean has published in a number of leading journals
including, Journal of Retail and Distribution Management, Appetite, Journal
of Business and Industrial Marketing and Studies in Higher Education, is
Co-Chair of the leading marketing conference in UK/Ireland (Academy of
Marketing Conference 2025) and has experience of supervising a number
of PhDs in the areas of food, marketing and sustainability led behaviour
transitions.
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Sean Tanner
Marketing Lecturer, Department of Management
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